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Public II-1.7: Democratic Politics and Us (Part 7)

Today's Theme: Understanding Public Opinion and the Media

In this lesson, you will explore the relationship between public opinion and the media, and identify
the potential issues associated with them.

Keywords:

Public Opinion (&% - Seron): The collective opinion of the people in a society.

Media (A7« 7): Means of communication, divided into two main types:

o Mass Media (¥ RAT«7): Traditional forms such as newspapers, TV, and radio.
o Social Media (Y—Y 4L AT 47): Internet-based communication like SNS.

o The Fourth Estate / Fourth Power (38EM®M#EF1 - Dai-yon no kenryoku): A term for the
media, suggesting its power is comparable to the legislative, executive, and judicial
branches.

« Agenda-Setting Function (FREEEXTEHEEE - Kadai settei kinG): The media's ability to
influence which topics the public perceives as important.

« Propaganda (FR/34>4): Information, especially biased or misleading, used to promote
a political cause or point of view.

o Fake News (x4 =a1—X): False information presented as news.

e Echo Chamber (X3—-Fx>/\—): An environment where a person only encounters

information or opinions that reflect and reinforce their own.

1. Media and Public Opinion
What is Public Opinion?

Public opinion refers to the shared views and attitudes held by the people within a society. It plays
a crucial role in democracy as it influences political decision-making.

How does Media influence Public Opinion?

Public opinion is heavily influenced by the information provided through the media. Media serves
as the primary "means of communication" for people to understand what is happening in the world.

Propaganda in Germany

Around 1920, Germany adopted fascist politics. The Holocaust, the mass murder of Jews by
Hitler, also occurred. At that time, the mass media only disseminated information supporting Hitler.
People who readily trusted the mass media supported Hitler.



2. Two Types of Media

(D) Mass Media (Newspapers, Magazines, TV, Radio)

« Direction of Information: It is characterized by one-way communication, flowing from
the sender (the media organization) to the receiver (the public).

o Agenda-Setting: When mass media highlights specific news, people begin to think of
those topics as the most "important issues."”

o Power: Because of its immense influence over society and its role in monitoring the
government, it is often called the "Fourth Estate" (following the Legislative, Executive, and
Judicial powers).

(@ Social Media (Internet, SNS, Websites)

o Direction of Information: Unlike mass media, it is two-way communication.
o Key Feature: Anyone can become a sender of information. This allows for diverse
perspectives but also requires users to be more critical.

3. Things to Keep in Mind When Using Media
Beware of Blind Trust: Do not simply accept information as true just because it comes from

the mass media or seems popular on social media.
Risks in the Digital Age:

« Fake News: In social media, incorrect or intentionally false information can spread rapidly.
e« Echo Chambers: On SNS, algorithms often show you only the opinions you already agree
with. This can lead to a narrow worldview where you believe "everyone thinks the same

way | do," potentially increasing social division.

Reflection

® In what ways has your opinion been influenced by the news or social media recently?
® Why is the "Agenda-Setting Function” of the media important for democracy?
® How can we protect ourselves from "Fake News" and the "Echo Chamber" effect in our




