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Finals Programme

Hi5& Finalists

1. EREKR/HIERF Kota Sawaki / Tohoku University
Working Holiday Critical Concepts for Accelerating Working Holiday to HK: Gap Year Promotion

2. B/ RREERE Zhao Bo /Waseda University
Movie Kumamon and McDull Travel Discovery

3. EH »BY [ EERYF

B EHAKX

Kaori Konda / Hosei University

Business Animation Café Business in Hong Kong A W4 e _£ N
4, HIEFER BERARY Yoshika Tagashira / Keio University D /‘ 7 7 ! )
Cuisine Delicious and Photogenic Hong Kong
5. M WR/HEKFE Yan Yuchen / The University of Tokyo
Cuisine Inside the Scene: Gourmet Tour in Hong Kong
6. HF =W/ RE/LTFRE Meiyu Shirai / Mukogawa Women'’s University E O -I 6 — E O -I ;
Business Future with Comminibus
7. BE®BE/RBLULFEEKRE Rumi Aoshima / Sugiyama Jogakuen University

Movie Beauty and the Gangster Hong Kong Cup All Japan University

8. H&F / BRREKRY Yuka Kanda / Waseda University Student Ambassadors English Programme
Working Holiday WOR-HONG TOUR Seeing is Believing 2016-2017

9. K& ER / BEHILRY Yuki Yasumiba / Yokohama City University
Cuisine Explore Food Wagon Street in Hong Kong from Cat Eyes

10. /N EE / BERAKRY Natsuka Konishi / Keio University
Business HJ ACCELERATOR - Hub of Japanese Startup in World Wide - T EEFNTRXBNE BEREFEZARI

1. P EF  EEREEZRF Sakurako Koseki / International Christian University 3 :/V/(’:/ ) El—i L N
Cuisine Hong Kong Food Festival in Tokyo % E ABE XHBZ2E R ERERAT

B FreA N\ TrvIME REESTT

12. ZiETEN | BERARY Keito Ando / Keio University 2017F1AH228(AH) - s s .
Cuisine Insta-Hong Kong 10:30-16:00 BEERNHLE . EBEERER. @BFXKE
13, JKbE / HAEANERERY: Haruka Mizukami / Tokyo University of Foreign Studies BV TrLU TSR ALE Organiser: Hong Kong Economic and Trade

Working Holiday “Well Met!” Meeting Up Project in Hong Kong and Japan!

14, HH Y | BIERZAKRF Risa Yoshida / Keio University
Cuisine #LOVEHONGKONG Stamp Rally

15. Rl »7iad | EEREEHRS: Minami Izumikawa / International Christian University
Working Holiday Working Holiday Program for Junior Year Students
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Hong Kong Economic and Trade Office (Tokyo)
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As the representative office of the Hong Kong Special Administrative
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. . . Hong Kong Economic ® I
Region Government in Japan, the Hong Kong Economic and Trade and Trade Office Bldg. v
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Office (Tokyo) strives to promote closer economic and trade ties, N &
understanding and cooperation, as well as cultural and tourism o E
exchange between Hong Kong and Japan. 3 A

We provide a focal point for Japanese people and organisations
interested in knowing more about Hong Kong or in building up relations
with Hong Kong. Apart from organising promotional activities in Japan, —
we also facilitate senior level visits of individuals and delegations
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between the two places.
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January 22, 2017
10:30-16:00

Nomura Conference Plaza
Nihonbashi

Co-organiser.

Patrons:

Office (Tokyo), Government of the
Hong Kong Special Administrative
Region

The Japan News

Ministry of Foreign Affairs;
Ministry of Education, Culture,
Sports, Science and Technology;
The Yomiuri Shimbun

Supporting Organisations: Cathay Pacific Airways, Dah Chong

Hong (Japan)Ltd., Hong Kong
Tourism Board, Hong Kong Trade
Development Council, The Chinese
University of Hong Kong
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Welcome to the finals of the Hong Kong Cup All Japan
University Student Ambassadors English Programme
2016-2017.

This is the ninth edition of our programme, which aims
to encourage university students in Japan to explore the
dynamism and rich diversity of Hong Kong. It also offers
an opportunity for university students to enhance their
English language and presentation skills.

Today, 15 outstanding finalists from different universities
will present their thoughts on specific themes about Hong
Kong. Ilook forward to listening to their creative and
innovative ideas on how to further strengthen the ties
between Hong Kong and Japan.

The four winners will become student ambassadors to
promote better understanding of Hong Kong in Japan.
They will be awarded a two-week trip to Hong Kong, an
internship opportunity, and invitations to our exciting
events. We hope that they can gain a first-hand experience
of Hong Kong, from enjoying the beautiful scenery and
gaining an insight in university life in Hong Kong, to
making friends with our energetic young people and seeing
for themselves what it is like working in a Hong Kong
related organisation.

I also wish to take this opportunity to extend my
sincere gratitude to our patrons, judges and supporting
organisations.

I hope you will enjoy today’s event, and look forward
to your continued support in our future events to foster
greater friendship and goodwill between Hong Kong and
Japan.

Ms Shirley Yung

Principal Hong Kong Economic and Trade
Representative (Tokyo)
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Prof Michael Korver
Graduate School of International Corporate Strategy
Hitotsubashi University

Ms Shirley Yung

Principal Hong Kong Economic and Trade Representative
(Tokyo)

Mr Nick Brooks
Marketing & Sales Manager, Japan, Cathay Pacific Airways Limited

Mr Michio Hayashi
Managing Editor, The Japan News

24 L5 —7JV, Time Table

B  10:00

Doors Open

A<  10:30
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Opening Ceremony

Remarks by Ms Shirley Yung
Principal Hong Kong Economic and Trade Representative (Tokyo)

Remarks by Mr Michio Hayashi

R B BB Managing Editor, The Japan News
¥%  10:45 Presentation
8% 8 contestants
fREE  12:00 Break
FZF* | 12:10 Presentation
e 7 contestants
KE  18:20 Lunch Break
EE Y  15:00  Activity Report

¥ HKf#2015-2016

Sharing by Student Ambassadors 2015-2016
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Awards Ceremony
Remarks by Prof Michael Korver

Awards ceremony

Remarks by the champion
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Doors Close

Photo session

Reception for contestants
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HRTHICEN T2 L2 REFICAN, DRI DOXH DB EE
DEFELYaf VIRV Fr—%ILb EFEELEL, EDXS
BREVFIRAZEELET? ZOBHEZFHAL TR v,

If you were to start a business jointly with a Hong Kong
company with a view to expanding into the international
market, what kind of business would you like to set up? Why?

L 7—Fv7+Y7—,/Working Holiday
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How would you promote working holidays in Hong Kong
among Japanese young people?

3 ML, Movie
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Create an interesting storyline for a movie to be filmed in
both Hong Kong and Japan, targeting both the Hong Kong
and Japan markets.

+ A,/ Cuisine

EHETYRETIRECEG 7 — N2 HERD I AAFEICKES
LT EREIFNTHILS LTI, EDXS AT nE—
TavETWETN?

If you were to promote Hong Kong’s signature dishes or
street snacks to food lovers in Japan and encourage them to
visit Hong Kong, how would you do so?



