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「文化の境界とクレオール言語」
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２. ２．ホスト社会における言語レベルの接触・変容

dialect transplantation Trudgill, Peter (1986) Dialects in Contact . 

Oxford: Blackwell

1  



2  

3  

4  

２. ３．クレオール（コイネー）形成とその特性

２. ４．文化接触による事象

SAKURA SHOYU AZUMA KIRIN misso

musubi

まとめ

2



3

CAAS&NINJAL 合同セミナー 2017　第 1日
「文化の境界とクレオール言語」

Ⅰ　はじめに
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Ⅳ 　むすびに代えて
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「表象と（生）政治」Visuality and (Bio-)Politics

Visual representation of  health is present during the Edo period with, for example, Nishiki-e explaining 

the mechanisms of  digestion, or other bodily functions. Education in good nutrition was then primarily 

intended for educated populations who conceived hygiene as an individual discipline intended to lengthen 

life. 

After Japan opened in 1854, visual representations in the form of  prints or posters refl ected the threat 

of  infectious diseases. These illustrations are intended for the general public. They illustrate the devel-

opment of  “biopolitics” that considers the population as the main source of  national power. Hygiene is 

no longer an individual discipline, but a collective discipline, central in the process of  building a modern 

nation-state. The posters give practical advice to prevent the spread of  epidemics such as cholera. Prints 

represent the threat of  these epidemics in the form of  frightening animals but also of  foreign armies that 

must be repelled by the means that bacteriology, newly introduced, makes available to the authorities. In 

these illustrations, the population is often called upon to abandon its old beliefs and adopt modern 

hygiene methods.

With the industrial take-off  of  Japan from the second half  of  the Meiji era, industrial hygiene gradually 

established itself  as one of  the most important dimensions of  public health. According to a hygienist like 

Gotô Shinpei, effective national hygiene can only be adopted if  it is accompanied by improved hygiene 

in factories and mines. 

A particularly rich iconography develops from WWI under the action of  an organization such as the 

Sangô fukuri kyôkai (Society for Industrial Welfare) created and fi nanced by the Home Ministry. The 

posters, stuck in the workplace develop a number of  themes that refl ect both the introduction of  new 

labour management technology, such as the scientifi c organization of  labor or the sciences of  labor, but 

also social developments. Germs continue to be referred to as enemies. Workers are discouraged from 

spitting or coughing. Wearing a mask is encouraged. Workers are encouraged to clean up the workplace 

regularly. But if  the worker is encouraged to take care of  his body, it is because, with the development of  

the physiology of  work, a good physical condition becomes the condition of  an increase in productivity. 

Thus, from the 1920s, companies began to introduce compulsory gymnastics in the morning. Illustrations 

explaining the exercises to be performed are published in specialized magazines.

Many posters also aim to reduce workplace accidents. Work accidents are presented as the result of  

careless conduct on the part of  the worker or his inattention. As a familialist discourse appears parallel to 
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the progression of  the male bread winner model, the worker is called not to be injured because he is 

responsible for the survival of  his wife and children. Women are the subject of  special representations. 

They are warned against feminine brands such as hair accessories or long nails that are presented as 

sources of  accidents. Poster campaigns are particularly intense during national safety weeks, but the 

slogan “anzen dai ichi” (security fi rst) is displayed permanently in almost all factories, mines and 

construction sites. Prevention posters against toxic environments, such as chemicals or dust, feature 

protective equipment and martial metaphors. The worker must wear his protective mask as the samurai 

wore his helmet and as the soldier wears his gas mask. This metaphor is not only symbolic. Indeed, since 

the First World War, research on chemical weapons and protection against toxic substances has been 

linked.

Sangyo fukuri kyôkai’s poster campaigns are not limited to behaviour in the workplace. Workers are 

encouraged to avoid accidents on the way home and to dress suffi ciently while sleeping. Rest is considered 

an important element of  productivity growth. This search for labour productivity is also associated with 

nutrition, on which intensive research is being developed, thanks to the labour sciences and because 

Japan is considered to be in a situation of  overpopulation. On the posters, workers are usually asked not 

to eat or drink too much.

The introduction of  radiography greatly infl uenced the representation of  workers’ bodies. Radio-

graph-inspired images of  the lungs can be found in a bulletin published by Japan’s miners’ union, which 

educates workers about the threat of  silicosis.  After the war, the development of  occupational accident 

insurance stimulated a new type of  representation of  the body. The members are represented as asso-

ciates with levels of  fi nancial compensation in the event of  an accident at work. In the guides written to 

help workers to compile fi nancial compensation claims, or in occupational accident reports, the body is 

then represented in a very schematic way, and reduced to the monetary value of  its parts. 
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２．「過剰」のなかの増殖
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３．＜質＞の向上より＜量＞の拡大
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「琉球・奄美の言語、歴史、日本語史」

1. 

2. Evidentiality

3. Evidentiality

4. Evidentiality

5. Evidentiality

6. Evidentiality

7. Evidentiality

,

(1)    

   

(2)    

   

(3)    

   

  p.5

(a)

(b)

Evidentiality

Evidentiality Alexandra Y. Aikhenvald (2003) 

(4) In a number of languages, the nature of the evidence on which a statement is 

based must be specifi ed for every statement-whether the speaker saw it, or heard it, 

or inferred it from indirect evidence, or learnt it from someone else. This grammatical 

category, referring to an information source, is called 'evidentiality'. (p.1)
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 (2004) 

(5) < (evidentiality)>

direct evidence indirect evidence < >

p.33

the speaker saw it / direct evidence

the speaker inferred it from indirect evidence, 

or learnt it from someone else / indirect evidence

indirect evidence

(6) direct evidence

(7) indirect evidence

(6) 

*

  (p.4)

(7) 

    

     (p.152)

actual

potential

(8) a. 

 

b. 

 (  p.42)

actual potential direct evidence indirect evidence

jur jum ri  

evidentiality
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１．はじめに
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３. 「初級沖縄語入門」
３. １. 想定する学習者
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３. ２. 基本的な方針
2
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４. 初級日本語教育との違い
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５.まとめ
５. １. この方法の利点

1 [ ]

５. ２. 期待される効果

５. ３. 問題と展望

cf
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『日本語歴史コーパス』と『万葉集』

2017 10

『万葉集』とそのコーパス

8 6, 7

8

https://www.manyou.gr.jp/MAN_1/

万葉仮名と上代特殊仮名遣い

2

1798  
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ONCOJ（Oxford-NINJAL Corpus of Old Japanese）

Oxford Corpus of Old Japanese  OCOJ

ONCOJ http://oncoj.ninjal.ac.jp/

ONCOJ

琉球の言葉と『万葉集』
8

1898 P H

P

F

P Ph (F) H W

P

1928

2016  
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2

１　本学の奄美研究の発端と「当済文庫」

1926 15 2018

1960 1948 1953

1963 -1973 1974

1978

1988 2003

2007

1744 4

1816 13

1907 -1956

22 2

1930 10

1931 4
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2　葬式（トムレ）（山下文武調査ノートより）をめぐって

1

7

7 3 7 30 49 4 49

(

)

3　谷川健一の南島文学発生論とハヅキ＝入墨習俗
1921 2013 1991

(10 12)

(14)
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LGBT

1949
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In the 1960s, Heibon Punch became one of  the most popular weekly magazines in Japan. It was 

the first weekly magazine aimed at young men and in this lecture, I examined a selection of  articles 

from the late 1960s, a period of  violent student protests and international uncertainty, to argue that the 

importance of  Heibon Punch can be found in the creation of  a commodified urban, male subjectivity. 

In the pages of  Heibon Punch, the counter-cultures that were emerging along with the protest move-

ments taking to the streets of  the major cities, became firmly embedded within the ideological state 

promotion of  a consumer culture. The government’s explicit connection of  national development to 

domestic consumption after the ANPO protests was tied to American military and economic power and 

was simply one more assault on popular sovereignty. In the pages of  Heibon Punch, the political nature 

of  the social and economic transformations wrought by high-speed economic growth was effaced 

by the relentless consumerisation of  individual subjectivity. I outlined the magazine’s editorial stance 

and mediatisation of  subjectivity, within the broader emergence of  an urban, middle-class culture of  

consumption that served to blur the contours of  individual male subjectivity, and was, in many ways, 

a precursor of  neo-liberal subjectivities that emerged full-blown both politically and economically in 

the 1970s and 1980s. By pressing its readers to decide for themselves how to negotiate the identities, 

ideas, and goods on offer in its pages, Heibon Punch shifted the focus of  political subjectivity from the 

established social and political system to the core of  the individual subject.

In November of  1968, Heibon Punch carried a special section entitled Mad Age: Mishima Yukio is 

Mad! Next to a picture of  a bare-chested Mishima practicing Bushidō the article proclaimed the advent 

of  a ‘Mad Age’ in which Japan had been taken over by a ‘decadent mood’. This mood had led to the 

emergence of  a new type of  person: the ‘Mad Man’. Mishima was a man in his 40s who often removed 

his clothes to pose naked in the popular media. He was ‘obsessed with body-building’, ‘sang love songs 

on stage’ and ‘shared a passionate on-screen kiss with Maruyama Akihiro’ (better known nowadays 

as Akihiro Miwa). On top of  this, he was renowned for standing ‘in front of  masses of  students 

challenging anyone brave enough to come and kill him’. According to the article, no-one understood 

the spirit of  Bushidō as much as Mishima Yukio, but this made his ‘frivolous actions’ all the more 

difficult to understand. Even more worryingly, he was not the only example from popular culture of  

men in or approaching middle age who did not abide by the ‘usual value judgments of  society’ (Heibon 
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Punch, November 4th 1968, 36). As former editor Yamato Shiine has noted, Mishima was in many ways 

the first media created ‘Japanese superstar’, and Heibon Punch played a large role in creating his media 

image (Yamato, 2007, 9).

After outlining the spectacular growth and popularity of  Heibon Punch, I discussed the nature of  

the 1960s shift to consumerism and the promotion of  consumer society. Explaining how the magazine 

was created and aimed at young men I used the above article as well as an article by Nosaka Akiyuki to 

explain how the magazine created a male subjectivity within the framework of  rapid economic growth 

and the rise of  consumerism. This was followed by a discussion session which produced an interesting 

debate and raised some important points. 
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